NO BS Comments by Cheryl Broom, President of Interact

Community College Marketing
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Mark a square anytime you hear...

_ “We Need a
“Raise the | virarcampaign” | The Word

Bar!” | (yeah, so does “Dobust”
everyone!)

“Texting is OVER.

{ “Let’s Make We Need a

a Logo!” Good Newspaper
Ad"

“Accessible.
Affordable.
Close to Home.”

“Can You Make § “Why Aren't ‘
Me this Brochure § Our Applicants
‘Real Quick’"? §  Attending?” §

“What's the
Gall to Action?”

Any Labored
Acronym

 The Word “Utilize,” :
3 | when “Use”Would | *--Low-Hanging §
Corny Pun Have Worked Fruit...”

Just Fine.

Budget-Related
Excuse.

Werethe | wyycanwe | “Howistis | LELS T_hmk “Is this Moving |
Bes t-KEE’t Leverage This?” | Adding Value?" | Ou ts:de’ the Needle?” |
Secret! the Box
ul.t|S A" AhOlIt Y : “Let’s “Bllt thB “|'m Not Seemg ‘
Content S0, Whats | - o University | 2 Assonmy
Ulll’f'm" the ROI?" : m : : {" Baamer-Targeted
Creation. Committee! is Doing It! IV Shows!”
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